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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]




4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.
Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 47.7 years old (5.2% younger than
average) and have a $88,840 (10.2% lower than average) annual household income.
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3.8% or 279,987 of CHI DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 45.7 years old (8.1% younger than
average) and have a $118,814 (5.9% higher than average) annual household income.
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Aeditiocser .f. 2.9% or 156,294 of WDC DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
v —_— wn c Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 46.5 years old (6.8% younger than
P21+ average) and have a $123,816 (12.9% lower than average) annual household income.
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4.3% or 187,690 of SEA DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 47.2 years old (4.4% younger than
average) and have a $112,283 (13.5% lower than average) annual household income.
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= who Drank BUDWEISER in the
past 30 days

4.0%

48.4%
= Remainder of PHX DMA
Total Persons: 27, 2,229,792 PR YERET
184 4,419,512 Men Men Women Women

i A Age:
Age Cell Demographics of Target vs. Market: : e
i 01 |
' ‘who Drank BUDWEISER in the past 30 days m PHX

1 % T
9.4% o,

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59

® who Drank BUDWEISER in the past 30 days N PHX

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 119
All Graphs and HBIAI Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

70+

Pudecses ,... 4.% or 184,216 of PHX DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
™ B =7} P “x Typical Adults 21 or older who Drank BUDWEISER in the past 30 days are 50.4 years old (.1% older than
== P21+ average) and have a $76,160 (29.7% lower than average) annual household income.
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4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 10.5% less likely to be a college
graduate, 7.% more likely to work full-time, 2.8% more likely to be married, 46.5% more likely to be a

parent of 1 or more children under 18.
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12 . 3.8% or 279,987 of CHI DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
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Adults 21 or older who Drank BUDWEISER in the past 30 days are 9.6% more likely to be a college
graduate, 16.7% more likely to work full-time, 11.7% more likely to be married, 61.4% more likely to be
a parent of 1 or more children under 18.
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114 b Stage in Life: Adults 21 or older
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2.9% or 156,294 of WDC DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 8.1% less likely to be a college
graduate, 8.3% less likely to work full-time, 1.8% less likely to be married, 34.9% more likely to be a

parent of 1 or more children under 18.
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4.3% or 187,690 of SEA DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 14.% less likely to be a college
graduate, 14.1% more likely to work full-time, .8% more likely to be married, 44.6% more likely to be a

parent of 1 or more children under 18.

} f.f Education Levels: Adults 21 or older Employment: Adults 21 or older
\
Some High School or Less (not graduate) i 132'0% Employed Full-Time or Part-Time
High School G’“g‘;‘;‘)‘ (12th grade or e 34.0% Employed Full-Time (35 hours or more) _""

Some College Credit (no degree) Employed Part-Time (less than 35 hours) [4&{'

Associate's Degree (AA, AS, etc.) White Collar %

College Graduate (4 year college) Blue Collar

Postgraduate Degree Work From Home (most of the time or always)
who Drank BUDWEISER in the past 30 days mSEA who Drank BUDWEISER in the past 30 days uSEA

b, A
O Marital Status: Adults 21 or older

Single, Never Married 30.7%
M
Legally Separated [ gi:
Divorced ﬂ&s%
Widowed g e
LGBTQH (net) oy o
who Drank BUDWEISER in the past 30 days W SEA

Top-20 Occupations: Adults 21 or older

Entrepreneurs/GDvemment Workers
6.2% 6.9%

5.0%
. 2"%.

19, 1%
16,9%

11.3%
30.3% Small Busil Government Workers
53%
4.3% 4.4% 4.8%
A0% 3093.9% 5, 37% 3.3% 31% 2.8% 6% 2.6% 2.5% 2% | 2 | 2% . bk
wl “H ol ol EE . o i i B 7 02
& & & § Ry
& & é“ e’ 5 A
4& S s* & )
& « & A 8 o &
P &&‘ & & &
A N y
& fe- &
& < &
M @3‘ ¥
¥
who Drank BUDWEISER in the past 30 days B SEA
SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 149
g

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

114 b Stage in Life: Adults 21 or older

39.6%

Parent of 1 or more Children under 18 I 27.4%

Working Mothers - 0.1%

Parent of 1 or more Children Under Age 2 - 3&1269,
6%
Parent of 1 or more Children Age 2-5 - 8.1% 17.9%

Parent of 1 or more Children Age 6 - 11 121 20.0%

Parent of 1 or more Children Age 12 - 17 1 49,23'3%
4%

7.1%

Parent of 1 or more Children in College - 6.8%
.8%

26.2%
I 19.6%

who Drank BUDWEISER in the past 30 days

Gpandparent of 1 or more Children under 18

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



T2 4.% or 184,216 of PHX DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

e . Adults 21 or older who Drank BUDWEISER in the past 30 days are 51.6% less likely to be a college
7 A graduate, 22.2% less likely to work full-time, 3.4% less likely to be married, 12.2% less likely to be a

parent of 1 or more children under 18.

Lecdevecsesr

SHOOTH.
CRISP.

P21+

P 9.
* \'.f Education Levels: Adults 21 or older Employment: Adults 21 or older ()O Marital Status: Adults 21 or older
Some High School or Less (not graduate) . 5.7‘;0'1% Employed Full-Time or Part-Time mﬁ'm Single, Never Married m“’“
High School G’“g‘;"’D‘f [12th grade or P . Employed Full-Time (35 hours or more) _37' - Married _msum

Some College Credit (no degree) 3% | 36:1% Employed Part-Time (less than 35 hours) Legally Separated | gg;z

Associate's Degree (AA, AS, etc.) White Collar % Divorced

College Graduate (4 year college) Blue Collar % Widowed .0.749.65%

Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) - 8.6% ag2%
who Drank BUDWEISER in the past 30 days m PHX ‘who Drank BUDWEISER in the past 30 days =PHX who Drank BUDWEISER in the past 30 days B PHX

TOP-ZO OCCUPUt’O"S: Adults 21 or older Entrepreneurs/Government Workers ‘* it 'M . Stage in ‘.ife.' Adults 21 or older
13.9%
29.9%
6.2% 6.2% 5.4% Parent of 1 or more Children under 18 _22‘_3;60%
21.1% 1.5%
- - fz% - Working Mothers _7';'50{1?
aan Small Busi Owner If: loyed Government Workers 8.0%
M WJ 0
. 1% Parent of 1 or more Children Under Age 2 B 75
: P amman 46%0% s Blas T 4%
. % 3 5% A% 50006% mudSh U 24% 26%.a%  18% 7% Parent of 1 or more Children Age 2-5 8.5%
s a s 4% 3% 1% 0% 0 .39.9% 7% 8
e cw B B i i ol ol T o et ot —_—r
4 22.5%
& & & > & & B <& <& & & & & 5 P & & & & Parent of 1 or more Children Age 6- 11
. & & PN A S S & & o & * P I 12.1%
& & > & o # o & 8 z - & ; . 25.7%
s&g' @é,,-v y é“\q & e Jo o F o o ﬁ'\"‘ Qai@ \Pﬂe@ "qéé *b'q& 0&.}59 &“9 4 &‘é' y@m& Parent of 1 or more Children Age 12 - 17 . 152
r & < a R N o
A N T S & & F & & & & o 0.6%
dslf'& '6:}“4* @)() &-s b‘;jf & Qf #&f éa Iz &fé & & & ‘5* vf“ Parent of 1 or more Children in College - 2.3%
RS <& ,
@ q,_é‘v \\,95"" b\(.fh Grandparent of 1 or more Children under 18 I 25‘02‘32‘0%
& P §
& & @
who Drank BUDWEISER in the past 30 days ® PHX who Drank BUDWEISER in the past 30 days B PHX
PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 119

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Budivecser .,ﬁ. 4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.
. “sn Adults 21 or older who Drank BUDWEISER in the past 30 days are 7.3% less likely to own their home,

—
—
—

16.3% more likely to own a higher valued home, 1.8% more likely to have a single-family home, 33.3%

more likely to have a dog.

Own/Rent/Other:Adults 21 or older Mﬁm Type of Home:Adults 21 or older € [® Pets in Home:Adults 21 or older
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348,802 1(FLLUATE 986,422 10_5%
Other Own Second Home | Mobile Home or Manufactured || 3.6% Own other type of Pet
Real Estat: H
e Home | X3 B
who Drank BUDWEISER in the past 30 days HUSA who Drank BUDWEISER in the past 30 days mUsA who Drank BUDWEISER in the past 30 days mUSA

ij," Value of Owned Home: Adults 21 or older &Home Loans: Adults 21 or older

Average Value of Owned Home:
who Drank BUDWEISER in the past 30 days

usa 5444 549

10.2%

8.0y 7%

$1M+ Home Refinanced Home Equity Own

<$150K $150K-5200K $200K-5250K $250K-S300K $300K-$350K S$350K-$500K S500K-$750K  $750K-$1M
y Mortgage Home Loan/Home Home/Property
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Prdiocia rl- 3.8% or 279,987 of CHI DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 7.1% less likely to own their home,

14.3% more likely to own a higher valued home, 4.6% less likely to have a single-family home, 29.1%
- | more likely to have a dog.
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who Drank BUDWEISER in the past 30 days ECHI ‘who Drank BUDWEISER in the past 30 days mCHI who Drank BUDWEISER in the past 30 days = CHI
-~
Value of Owned Home: Adults 21 or older @Home Loans: Adults 21 or older
Aver Value of Owned Home:
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1.0% gL 0.4% ’
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| 2.9% or 156,294 of WDC DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
EXEN wn c Adults 21 or older who Drank BUDWEISER in the past 30 days are 8.8% less likely to own their home, .8%

: more likely to own a higher valued home, 8.8% more likely to have a single-family home, 56.1% more
*Ox 5 likely to have a dog.

Pudeoedser '.:Z.

SHOOTH
CisP. ¥

=
o
e E

m Own/Rent/Other:Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4, # Pets in Home:Adults 21 or older
Single Family House (unattached) ' 43.2,‘

Own a Dog
15.0% 27.7%

Townhouse or attached Home
N 1%

’ 2.0% 30.7%
Condominium OwnacCat § 3

6.8% < go Hethe  203%

g = Apartment
10,554 24982 [ELCRE) 19.2%
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19.2%
17.5%

e “ﬂ 0.2% Bl
o 1 g, D

1,7% KRS :
<$150K $150K-5200K $200K-$5250K $250K-$300K $300K-$350K $350K-$500K  $500K-

$750K  $750K-$1M S1m+ Home Refinanced  Home Equity Oown

. Mortgage Home Loan/Home Home/Property
= who Drank BUDWEISER in the past 30 days mWDC Mortgage Improvement Dutright (NO
wDcC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 189 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



| 4.3% or 187,690 of SEA DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 24.7% less likely to own their home,

5.2% more likely to own a lower valued home, 12.5% less likely to have a single-family home, 26.6% more
likely to have a dog.

m Own/Rent/Other:Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4, # Pets in Home:Adults 21 or older
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Property Home l 5.2% m
who Drank BUDWEISER in the past 30 days W SEA who Drank BUDWEISER in the past 30 days mSEA who Drank BUDWEISER in the past 30 days mSEA
-~
Value of Owned Home: Adults 21 or older @Home Loans: Adults 21 or older
Aver Value of Owned Home:
who Drank BUDWEISER in the past 30 days %
SEA 25.7%

4.2%
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-

= r'-‘ 4.% or 184,216 of PHX DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
- 4 Adults 21 or older who Drank BUDWEISER in the past 30 days are 9.9% less likely to own their home,
b
20.6% more likely to own a lower valued home, .7% more likely to have a single-family home, 10.% more
P21+ | likely to have a dog.
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e 4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.
L Adults 21 or older who Drank BUDWEISER in the past 30 days are .7% less likely to look up D-I-Y advice
online, .4% less likely to always vote in local elections, 21.7% more likely to belong to a gym, 20.% more

likely to fly domestic past yr.

Political Activity: Adults 21 or older
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%9 142.1% 30.9% 26.9%
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3.8% or 279,987 of CHI DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 3.% less likely to look up D-I-Y advice
online, 16.8% more likely to always vote in local elections, 63.1% more likely to belong to a gym, 24.1%

more likely to fly domestic past yr.

Political Activity: Adults 21 or older
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2.9% or 156,294 of WDC DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

cdecedsor - g
: " Adults 21 or older who Drank BUDWEISER in the past 30 days are 7.4% more likely to look up D-I-Y advice
online, 12.7% less likely to always vote in local elections, 50.2% more likely to belong to a gym, 33.8%

j—————|
P21+ more likely to fly domestic past yr.
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likely to fly domestic past yr.

4.3% or 187,690 of SEA DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 7.8% less likely to look up D-I-Y advice
online, 10.4% more likely to always vote in local elections, 15.1% more likely to belong to a gym, 7.% more
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Bdvasse r_. 4.% or 184,216 of PHX DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
p Adults 21 or older who Drank BUDWEISER in the past 30 days are 6.3% more likely to look up D-I-Y advice
online, 22.5% less likely to always vote in local elections, 14.1% less likely to belong to a gym, 19.7% more

likely to fly domestic past yr.
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4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 12.6% more likely to use QSRs past mo.,
15.9% more likely to use Sit-Down Restaurants past mo., 53.8% more likely to use Casinos past yr., 203.7%
more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 21 or older |Past 30-days Sit-Down Restaurant Users: Adults 21 or older
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Past 30-days QSR Users: Adults 21 or older
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3.8% or 279,987 of CHI DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 12.7% more likely to use QSRs past mo.,
19.3% more likely to use Sit-Down Restaurants past mo., 50.9% more likely to use Casinos past yr., 176.8%
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70.0%

Drank Past 30-days. Adults 21 or older

Any Type of Beer

Liquor

2,600,066 35.6%
- 218,62080.3%

Domestic Regular Beer
Domestic Light Beer L 4
Microbrew / Craft Beer 10.2% 24.9% i
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CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab
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Past 12 months Casmo Activities: Adults 21 or older

Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older
€

(Sit-Down Restaurants Used Past 30-days)
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= who Drank BUDWEISER in the past 30 days

upscale steakhouse seafood
Burgers | Donut/
Sports Bar  Bakery
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank BUDWEISER in the past 30 days 37.7%
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Used Past 30-days: Adults 21 or older
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Other Gambling m Casinos visited past 12 Yes
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mwho Drank BUDWEISER in the past 30 days

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]
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Past 30-days QSR Users: Adults 21 or older
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2.9% or 156,294 of WDC DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 16.3% more likely to use QSRs past mo.,
18.7% more likely to use Sit-Down Restaurants past mo., 65.6% more likely to use Casinos past yr., 191.1%

more likely to smoke cigarettes.
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Other Gambling
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Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)
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House / Burgers /
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Past 30-days QSR Users: Adults 21 or older
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# who Drank BUDWEISER in the past 30 days WSEA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.4%

78.8%

4.3% or 187,690 of SEA DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 14.7% more likely to use QSRs past mo.,
19.8% more likely to use Sit-Down Restaurants past mo., 86.5% more likely to use Casinos past yr., 153.7%
more likely to smoke cigarettes.
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Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€
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Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)
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Colfee Bagel /
House /. Donut /
Coffee Bar Bakery

Chinese malian  wings/ upsalle Seafood steakhouse

 who Drank BUDWEISER in the past 30 days mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank BUDWEISER in the past 30 days 22.2%

R 797,045 18.1%

Past 12 months Casmo Activities: Adults 21 or older

| 1,289,661 29.2%

515 556 11.9%
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e 6.0%
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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Peedearecser gl i

SHOOTH

RSP
v £
= r

Past 30-days QSR Users: Adults 21 or older
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Total Monthly QSR Users:
92.8')6” <

W PHX

Avg. Monthly QSR Meals:

1.4% less likely to use Sit-Down Restaurants past mo., 19.9% more |
more likely to smoke cigarettes.
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PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

4.% or 184,216 of PHX DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
Adults 21 or older who Drank BUDWEISER in the past 30 days are 10.7% more likely to use QSRs past mo.,

ikely to use Casinos past yr., 173.8%

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)
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Bugers/ Doaut/
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upscale  seafood
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank BUDWEISER in the past 30 days 13.0%

L d 771,684 16.8%
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a / Cannabis Cigarettes
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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



4.3% or 11,733,487 of USA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 5.7% more likely to have a 401K, 4.7% more
likely to have an Auto Loan, 20.2% more likely to Invest/Trade Stocks Online, 3.1% more likely to pay with
their Debit Card.

Leecevecsenr e

mﬁalnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

HaTE P

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds 2.7%

15.4%
Money Market Funds 149%
12.6%

Other (Crypto / NFTs / Metals, etc.)

49,219,332

9.3%
.3 8.8%

- - > S e o e i e 910 ca =
F ¢ 7.4%
529 Plan / College Savings Plan PIRELY, 7.5% Checking Debitor ATM  Savings  CreditCard  Online Mobi Online Bill Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
x 8.4% Account Mortgage Loan or Home
Second Home or Real Estate Property 0% Equity loan
= who Drank BUDWEISER in the past 30 days mUSA = who Drank BUDWEISER in the past 30 days mUSA

Professional Services Used*: Adults 21 or older | \gPast 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Ll Phn“im R 354 L 4200609 331 J11.734.35: 51 cansr9f soams TRIPR Y Lo JUCTY, 326} 6.501 4 50f
(*Past 12 Months) Debit Card Venmo MasterCard  ApplePay ~ CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney Express card Messenger
# who Drank BUDWEISER in the past 30 days mUSA = who Drank BUDWEISER in the past 30 days = USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,088
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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



3.8% or 279,987 of CHI DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 28.6% more likely to have a 401K, 22.7%
less likely to have an Auto Loan, 31.5% more likely to Invest/Trade Stocks Online, 20.2% less likely to pay with
their Debit Card.

mﬁ Alnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

1,827,443 25.0%

Money Market Funds mw-m
0,132 W 215%
Bonds

Other (Crypto / NFTs / Metals, etc.) prmor

5.9% 5.6%

 8.4% 0.7% 2 0.2% a1%
> o s B ] e BRI .. P o e
529 Plan / College Savings Plan m, 2% checkil Debitor ATM  Savings  Credit Card Online Mobile Online Bill Auto loan Certificates of  Money Personal Loan Home
g Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
10.0% Account Mortgage Loan or Home
Second Home or Real Estate Property mm Equity Loan
# who Drank BUDWEISER in the past 30 days ECHI = who Drank BUDWEISER in the past 30 days mCHI

Professional Services Used*: Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

1,432,829 19.6%

Financial Planner

1,183,177

Online Investing / Stock Tradi S _ 18.2%
o/ stk i

22712 8.1%
G o

Insurance Agent at a Local Office (not online) 5.6% 8.8%
. 2.1%
Estate Planning ﬁ 20% 255 95% 8% p—
Reacste g [ 4, : ! P
B 10.6% (*Past 12 Menths) visa Zelle DebitCard  MasterCard Venmo Apple Pay  GooglePay  Cash App Store Credit ~ American  Square Cash  Facebook  Samsung Pay
Divorce / Family Attorney E 2.8% card Express Messenger
u who Drank BUDWEISER in the past 30 days mCHI = who Drank BUDWEISER in the past 30 days =CHI

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 178
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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]
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2.9% or 156,294 of WDC DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 2.3% less likely to have a 401K, 28.8% more
likely to have an Auto Loan, 55.1% more likely to Invest/Trade Stocks Online, 22.1% more likely to pay with
their Debit Card.

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.) ;
Bonds “::5%

Second Home or Real Estate Property m 16:0%

® who Drank BUDWEISER in the past 30 days EWDC

Financial Services Has and/or Uses: Adults 21 or older

19.0%

7.1% 36% Gay 6.9%
ﬂ : e wird —
o L e

e EUTTE £ 2
Credit Card Online Online Bill Mobile Home Auto Loan Money  Certi of Personal Loan Home

Checking Debitor ATM  Savings

Account card Account Banking Paying, Banking  Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= who Drank BUDWEISER in the past 30 days m'WDC

Professional Services Used*: Adults 21 or older

Tax Preparation Service
Online Investing / Stock Trading

Financial Planner

Accountant -
484,107 X

. 3.9%
Insurance Agent at a Local Office (not online) 208,301 TC)
2.2%
Real Estate Agent & o
b 1.9%
Estate Planning h 3.2%

*Past 12 Months)
Divorce / Family Attorney 22% f /
0.7%
m who Drank BUDWEISER in the past 30 days mWDC

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 189

T Past 3-Months Payment Methods Used: Adults 21 or older

3 1L0% g gq 10.8%
- m h&m hsm

Venmo MasterCard DebitCard  Apple Pay Cash App

VisA GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook
Express card Messenger
# who Drank BUDWEISER in the past 30 days =WDC

wDC
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4.3% or 187,690 of SEA DMA Adults 21 or older Drank BUDWEISER in the past 30 days.

Adults 21 or older who Drank BUDWEISER in the past 30 days are 4.7% less likely to have a 401K, 24.5% more
likely to have an Auto Loan, 21.7% less likely to Invest/Trade Stocks Online, 10.6% less likely to pay with their
Debit Card.

mﬁ Alnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds
Money Market Funds
Bonds
2008 = 9.4%
Other (Crypto / NFTs / Metals, etc.) = . 2 so 7% 67% 5 g5 54%
, 65.9%
Second Home or Real Estate Property 2.8% Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Money Autoloan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying  Mortgage  Market Deposit (€Ds) Home Improvement
. 13,343 7.1% Account Mort; Loan or Home
529 Plan / College Savings Plan 7.7% s Equity Loan
 who Drank BUDWEISER in the past 30 days W SEA = who Drank BUDWEISER in the past 30 days mSEA

T Past 3-Months Payment Methods Used: Adults 21 or older

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

18.2%
=l 10.1%
- 5.1% 4.6%
« o
s L

Real Estate Agent ’
Debit Card Zelle MasterCard  Apple Pay  Google Pay  Cash App American  Store Credit  Discover  Square Cash  Facebook  Samsung Pay

= 20.4% (*Past 12 Menths) VisA
Divorce / Family Attorney 1.0% Express card Messenger
m who Drank BUDWEISER in the past 30 days mSEA # who Drank BUDWEISER in the past 30 days mSEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 149
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Briidiacse - 4.% or 184,216 of PHX DMA Adults 21 or older Drank BUDWEISER in the past 30 days.
EIeaecIedden — K 0, . 0,
. Adults 21 or older who Drank BUDWEISER in the past 30 days are 2.6% less likely to have a 401K, 26.6% less

likely to have an Auto Loan, .7% less likely to Invest/Trade Stocks Online, 20.% more likely to pay with their
Debit Card.

mﬁ Alnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

)

IRA (Individual Retirement Account)

32.8%
Stocks or Stock Options
Mutual Funds
Money Market Funds
Second Home or Real Estate Property
’ 54% 5.5%
Other (Crypto / NFTs / Metals, etc.) - mm m - s MO ygx 2%
Bonds Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Personal Loan Home
Account card Account Banking Banking Paying  Mortgage Market  Deposit{CDs) Home  Improvement
529 Plan / College Savings Plan E] :';% Abeoa Mortage Lo ortione

Equity Loan
® who Drank BUDWEISER in the past 30 days M PHX = who Drank BUDWEISER in the past 30 days H PHX

Professional Services sed*: Aduts 21 or older | A\Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

129,659 20.2%
Financial Planner 784,560 —

Oniine Investing / Stock Trading
i s

Insurance Agent at a Local Office (not online) '22'3% . .

2,033.1%
Real Estate Agent g
eal Estate Age 2.6%

2.2% A% 4%
Estate Planning EZZ% | i |
B 540.6% (*Past 12 Menths) visa Zelle Venmo MasterCard ~ Apple Pay CashApp GooglePay American StoreCredit Discover  Square Cash  Facebook  Samsung Pay
Divorce / Family Attorney E 10% Express card Messenger
= who Drank BUDWEISER in the past 30 days mPHX # who Drank BUDWEISER in the past 30 days m PHX

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 119
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P21+

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days)

BUD LIGHT Bud Light 4 . 55.2%

O . .
COOULIGHT coorslLight — 21.1%

2,179,976 19.5%

Michelob Ultra e

Miller Lite g2iZ2049 19.5%

15,832,320 [RCD

Busch Light pease;099 13.1%

7,591,748

1,463,793 13.1%
G 2.1%

cnse. A ¥
EEES
S8 o o 58

Busch

Miller High Life ﬁ*’ﬁ 13.0%

Coors Original sgg% e

Samuel Adams Eﬁ%ﬁi% 10.6%

Natural Light 2 _11:::392 10.0%

i ; 817,755 7.3%
Miller Genuine Draft 4,30

! 179

Pabst Blue Ribbon 036 7.1%

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days) W P21+ USA (BEER Brands Drank Last 30 days)
USA DMA Scarborough R12026: Jan25-Mar26 Qualintab: 1088 ®* Share of Everything
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"BEER Brands Drank"

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days)

BD LIGHT BudLight 6.0% 62.1%
Z , Nl Miller Lite _— 26.6%
Coors Light &%4_ . 24.1%
Busch Light ﬁ?ﬂ.g% 20.3%
Busch E5ﬁ'9ff% 19.3%
Miller High Life éﬁfw 18.9%
Samuel Adams ﬁs - 16.0% SMDUTH
Coors Original g‘fﬁ%” . L CRISP.
Pabst Blue Ribbon 337% 10.7%
Miller Genuine Draft éﬁssm 9.8%
Michelob Ultra % S
Natural Light lﬁﬁf"
P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days) m P21+ CHICAGO (BEER Brands Drank Last 30 days)

CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qual Intab:
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M«;m - "BEER Brands Drank”

P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days)

Bud Light 2, 3.8% 54.3%
AT Miller Lite Eﬁg&‘- — 21.6%
Michelob Ultra e 17.9%
Coors Light ' — 15.4%
Miller High Life é’ﬁ’fs% 11.2%
Coors Original &5'434% 10.6% 7
Natural Light .67 8.8%

SMOOTH.

_ _ 13,594  8.7%
Miller Genuine Draft 70] T

Samuel Adams ,%%253- —
[y i |
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@‘1.6% b B ‘
Busch  [HZEISMIGL WASHINGTON, DC

Pabst Blue Ribbon é’“”’"’

2 oo
3.9%0

i2%
P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days) m P21+ WASHINGTON, DC (BEER Brands Drank Last 30 days)
WASHINGTON, DC DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 189 * Share of Everything
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P21+ who Drank BUDWEISER in the past 30 days (BEER Brands Drank Last 30 days)

BUD LIGHT Bud Light 107t559 v 57.3%

Hisetst | ULTRA Michelob Ultra  gegggie " 23.1%
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 13 hours, 13 minutes and 40
seconds each week with All Forms of Media.

85.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 9 hours and 3 minutes each week listening to
All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 18 hours, 9 minutes and 57
seconds each week with All Forms of Media.

83.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 9 hours and 39 minutes each week listening to
All Local AMI/FM Radio, representing 8.9% of total time spent with all forms of Media.
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= T F‘ Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 11 hours, 39 minutes and 50
| w n c seconds each week with All Forms of Media.
';'. —

@ P21+

84.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 8 hours and 21 minutes each week listening to
All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 2 days, 14 hours, 40 minutes and 42
seconds each week with All Forms of Media.

81.1% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 7 hours and 23 minutes each week listening to
All Local AMI/FM Radio, representing 9.6% of total time spent with all forms of Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 3 days, 17 hours, 39 minutes and 46

Leecdevecser =
. @ seconds each week with All Forms of Media.
. 81.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 9 hours and 30 minutes each week listening to

@~ P21+ All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 2 days, 14 hours, 15 minutes and 47
seconds each week with All Forms of Ad-Supported Media.

80.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 7 hours and 40 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 2 days, 18 hours, 38 minutes and 3
seconds each week with All Forms of Ad-Supported Media.
77.9% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 7 hours and 38 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 8.9% of total time spent with all forms of Ad-Supported Media.
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| Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 2 days, 11 hours, 47 minutes and 50

Dedevedser i . X
b * I seconds each week with All Forms of Ad-Supported Media.
o L I— 79.% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 6 hours and 59 minutes each week listening to

P21+ Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 1 days, 21 hours, 21 minutes and 53
seconds each week with All Forms of Ad-Supported Media.

78.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 6 hours and 14 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 2 days, 17 hours, 31 minutes and 57
seconds each week with All Forms of Ad-Supported Media.

80.% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an avg. of 8 hours and 33 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 8 hours and 53
minutes each day with All Forms of Ad-Supported Media. 80.6% listen to Local AM/FM Radio for an

avg. of 65.8 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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| Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 9 hours and 31
minutes each day with All Forms of Ad-Supported Media. 77.9% listen to Local AM/FM Radio for an
avg. of 65.5 minutes/day. (Local Radio delivers 8.9% of Time with Ad-Supported Media.)
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avg. of 59.9 minutes/day.

| Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 8 hours and 32
minutes each day with All Forms of Ad-Supported Media. 79.% listen to Local AM/FM Radio for an
(Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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avg. of 53.5 minutes/day.

| Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 6 hours and 28
minutes each day with All Forms of Ad-Supported Media. 78.2% listen to Local AM/FM Radio for an
(Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

{Average week]
Grocery Stores
Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

ial/Real Estate (Websites/Apps)

e/
News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Games/Fantasy/Betting Sites

Instagram

Amazon Prime /IMDb fFireTV

YouTube Video

Shopping (indl. Food/ Auctions/Travel, etc.)

Total Persons:

m purs+Minutes/day with All
m—fmﬂ""' Al 2t orolder

mSEA

» who Drank BUDWEISER in the past 30 days

% Time Spent:

(average pay

Email/Text/IM
fZoom,etc.
(Personal &

Work)
36.9

Instagram
31.7

Facebook
376

Local AM/FM Radio

4 Games/Fa

ntasy/Betti
ng Sites
19.3

| search (Google,
Bing, etc.)
277

Amazon
Prime/IMD
b/FireTV...

Shopping (incl.
Food/Auctions/
Travel,etc.)...

Billboards & Signs
(Weekly Drivers)
47.1

Grocery | Ban

Email/Text/IM/Z
oom,etc.
(Personal &
)
435

Search
(Google,
Bing, etc.)

326

Billboards &
Signs (Weekly
Drivers)
40.5

Local AM/FM
Shopping
(incl.
Food/Auctio

ns/Travel,e...
News/W Gro

eather/S cer
ports y
(Websi... St..

YouTube Video

Instagram 209

28.9

Games/Fant
asy/Betting
Sites
22.7

Amazon
Prime/IMDb/Fir
eTv
28.5

Facebook

440 Banking/Fina...

= who Drank BUDWEISER in the past 30

days HSEA

Top-13 All Forms of Ad- Suggon‘ed Media (Persons & % Reach): Adults 21 or older

(averoge Week)
Grocery Stores.

Search {Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

s/ ts

Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Shapping (incl. Food/Auctions/Travel, etc.)

Non-Premium Cable TV Networks

Totol persons:

B —Y

8 3%
_m.
—m.

m — | NGO Minutesday with Al
B e PO ™ ol sy orler

2 338 950 Adults 21 or older

m! !!H 0.99

%0

Insta, A
oo FRERI 1555 W
tocal v stations  [RAROORRN ET
— . who Drank BUDWEISER in
R e
voutube video e LR
= who Drank BUDWEISER in the past 30 days mSEA
SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 149

Top-13 All Forms of Ad-Supported Media (% Time Spent &
Evelﬂe Dnﬂ

% Time spent:

Avg. Minutes/day Spent): Adults 21 or older

Email/Text/|
M/Zoom,etc.
(Personal &
Work)
320

Non-Premium

ov _Jw
o
g!

Cable TV .
6. Local TV Stations |  Networks Shoppin
200 50.3 Search g (incl.
- (Google, Instagra | Food/Au
Bing, etc.) m E:tlun:/l'
; 27.7 221 ravele...
9.4% |

News/Wea

Billboards & Amazon ther/Spo...

Signs (Weekly | Prime/IMD
Drivers) b/FireTV
47.1 255

YouTu
be
Video
15.4

Local AM/FM
Radio

53.5 Groce...

Amazon
Prime/IMDb/FireT
A
50.2

Local AM/FM Radio
62.2

Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Search
(Google,
Bing, etc.)

32.6

Local TV Stations
102.5

Shopp
ing
(incl.
Food/
Auctio

ns/T...

YouTube
Video...

News/
Weath
Billboards & er/S...
Signs (Weekly
Drivers)
40.5

Non-Premium Cable
TV Networks
79.7

Instagram

20.3 Groc...

N g
&
o

# who Drank BUDWEISER in the past 30 days

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

B SEA
® Share of Everything

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]




Phraiial r—* ' Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 9 hours and 21
q minutes each day with All Forms of Ad-Supported Media. 80.% listen to Local AM/FM Radio for an

avg. of 73.4 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
{Average week] Total Persons: % Time spent: (Average Day)

v S —
- 8.4 20

Billboards & Signs (Weekly Drivers) 8.7%

Search (Google, Bing, etc.)

Billboards & Signs

EmailfText/IM/Zoom,ete. (Personal & Work) Local AM/FM Radio (Weekly Drivers)
Local AM/FM Radio Facebook 67.0 56.9
Estate (Websites/Apps) 37 81.5 69.7
News/Weather/Sports (Websites/Apps) Email/Text/l Local TV Stations ‘5‘?3"?"
Local AM/FM Radio Avg. Hours+Minutes/day with All B i Local TV Stations Billboards & M/Zoom,etc. 96.0 Google,

e Instagram Bing, etc.
. Forms of Media: Adults 21 or older 143.1 Signs (Weekly (Personal & | Netflix = s cic)

24 354 290
m Drivers) Work)... . Facebook
Games/Fantasy/Betting Sites m 52.7 56.8 :
37 . = Games/ |News
Non-Premium Cable TV Networks m Email Text/IM/Z Fantasy/ Iweﬂ
Local TV Stations m Non-Premium Cable TV ! Non-Premium Cable oom,etc. Be the...
Networks Instagram TV Networks {Personal & Netflix
! (3| 905 402 ] : 8138 Work)... 269  Groce.. | Ban
- £
 who Drank BUDWEISER in the past 30 days = PHX ® who Drank BUDWEISER in the past 30 days B PHX
Top-13 All Forms of Ad-. Suggoned Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
(Average Week) Total Persons: ime spent: [Average Day)
Grocery Stores  pRReEn O 98 40

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc)

Local AM/FM Radio Facebook
Local AM/FM Radio Facebook 63.2 57.5

734 60.1

s/ ts

Local AM/FM Radio

Email/Text/IM/Zoom,etc. [Personal & Work) Emall/Tet/l  search

Email/Text/l  search Local TV Stations ' M/Zoom,etc.

A . 5 e,
Eacebiiok Avg. Hours+Minutes/day with All  § Local TV Stations Billboards & M/Zoom,etc (Google, 2 . " (Personal & B(mg_)
T s Forms of Ad-Supported Media: 1321 i . (Personal & Bing, etc.) Billboards & Signs Work)... 250
Adults 21 or older % | Signs (Weekly Wotk).. 27.9 (Weekly Drivers)

Drivers) |- 56.9
527

Local TV Stations

Shoppin  New
| Sr.mp News/ glinc.  s/W
| ping | Weat... Amazon ood/Au
Non-Premium Cable TV Amazon | |ctag | (incl. i Non-Premium Cable Prime/IMDb/FIreT Instagra

Networks Prime/IMDb/Fi ram Food/ = TV Networks v m

Instagram
eath

Gas Stations/Convenience Stores ctions/... erf...

Shapping (ind. i +
opping (ind. Food/ Auctions/Travel, etc.) the past 30 days 835 reTv... 3.4 o 786 33 27.7 ol 6.
E— . ——. -
» who Drank BUDWEISER in the past 30 days mPHX = who Drank BUDWEISER in the past 30 days W PHX
PHX  DMA  Scarborough R12026: Feb25-Feb26 ~ Qual intab 119 - Shar': ofA Evtehr'ythms
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S’O -a.l or AnyEhang

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 21 or older
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time spent daily with Ad-Supported Audio.
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- 218,084 or 77.9% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.5 minutes every day representing 29.7% of all
time spent daily with Ad-Supported Audio.

Avg. Week AIIAudJo (Persons & % Reach): Adults 21 or older

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 21 or older

% Time spent:

Local AM/FM Radio m .

Podcasts

Amazon Music
27.9

Spotify
225

Podcasts

SiriusXM 26.3

ownea s FRTREE VR
TV Music Channels mm Avg. Hours+Minutes/day with
All Others mw Audio: Adults 21 or older :

Amazon Music  EEER T -

TV Music
SiriusXm Chann...

18.1

All Others

YouTube 359

Music
25.0

Local AM/FM Radio

82.8 SiriusXM
17.4 Appl

All Others e Pan
114 Musi dora

YouTube 9.2

Apple Pandora
Mu... 11.2

T

Local AM/FM

#8 =8 =R M8 R0 SRR iR Yie viR MG
R R

Pandora : .
who Drank BUDWEISER in o Podcasts TV Music iHeart Radio Music Amazon
iHeartRadio the past 30 days 50.7 Chann... Radi... 729 14.6 Music... iHe... A
Audiobooks

u who Drank BUDWEISER in the past 30 days uCHI m who Drank BUDWEISER in the past 30 days mCHI

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Fatol persons % Time spent:

Local AM/FM Radio
Podcasts m——

TV Music Channels
YouTube Music
Pandora

Spotify

All Others

Amazon Music

a2k
[ssozc2 | o e

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 21 or older

s s = = ,,.
; o e 5 ' I
%

YouTube
Music
246

Podcasts
41.0

Amazon
Music

Podcasts
248

TV Music
Channels
12.5

Pandor
a

All

Others

e 1.8% 16.7 9.3 9.0
Audiobooks 0.0% Local AM/EM . .
0.0% who Drank BUDWEISER in CHI Radio All Others IHe_anRad Pando Local AM/FM Radio Silias iHe S
Owned Music _ 0% the past 30 days 0.0%, 65.5 19.0 io... - 67.1 on... ar ol i
nople Music (O 335
# who Drank BUDWEISER in the past 30 days ECHI = who Drank BUDWEISER in the past 30 days HCHI
CHI DMA Scarborough R12026: Feb25-Feb26 Qual Intab 178 Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Hedevecser

Avg. Week All Audio (Persons & % Reach): Adults 21 or older

Local AM/FM Radio
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- 123,440 or 79.% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 59.9 minutes every day representing 31.6% of all
time spent daily with Ad-Supported Audio.
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A vacial i aet ' - 146,772 or 78.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
25 Supported Local AM/FM Radio for an average of 53.5 minutes every day representing 31.8% of all
time spent daily with Ad-Supported Audio.
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- 147,309 or 80.% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 73.4 minutes every day representing 35.6% of all
time spent daily with Ad-Supported Audio.
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[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]
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s r* : 9,456,793 or 80.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
e : i Supported Local AM/FM Radio for an average of 65.8 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Audio.
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Pudivecses . gts ’ 218,084 or 77.9% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.5 minutes every day representing 29.7% of all
time spent daily with Ad-Supported Audio.
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| 123,440 or 79.% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 59.9 minutes every day representing 31.6% of all
time spent daily with Ad-Supported Audio.
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| 146,772 or 78.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 53.5 minutes every day representing 31.8% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78-2% Audio: Adults 21 or older

"Share of Ad-Supported Audio" - m

who Drank BUDWEISER in
the past 30 days

29.6% 30.7%

27.9%
20.8%
185 14.8% 16.1%
L34 i 10.2%
8.2% 3 7.8% - 8.3%
i 7.4% o
. 5 4% 21% 2.7% 1,6% L7%
o R A

52,316 1,355,143 39,103 651,889 23,540 361,210 22,525 344 407 19,134 364,203 3,922 120,909 2,919 76,598

8.2%

" 146,772 3,054,892 55,631 548 241

30,286 346 262

Local AM/FM  YouTube Music Podcasts TV Music Spotify Pandora All Others Amazon Music  iHeartRadio SiriusXM
fuarnge Radio Channels
Daily
e e R o B o WEC oo TN o JECES se NEC ac TN os BERR o RN i
2 who e as C ays
SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 149 SEATTLE-TACOMA ~ DMA  Scarborough R12026: Mar25-Mar26  Qual intab 3,811 - Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe for Anything _ =

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Dudivedser . gy .

| 147,309 or 80.% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 73.4 minutes every day representing 35.6% of all
time spent daily with Ad-Supported Audio.
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9,456,793 or 80.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Pop
Contemporary Hit Radio, and Hot AC.
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218,084 or 77.9% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, All Sports,
Classic Hits, and Spanish Contemporary.
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123,440 or 79.% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Alternative, Classic Rock, Pop
Contemporary Hit Radio, and Country.
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146,772 or 78.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Rock, Adult
Contemporary, Active Rock, and Country.
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* PHX

P21+

147,309 or 80.% of Adults 21 or older who Drank BUDWEISER in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Adult Contemporary, Adult Hits, and
Classic Rock.
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' 9,005,095 or 76.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 91.6 minutes every day representing 29.4% of all time
spent daily with Ad-Supported Video.
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218,359 or 78.% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 98.2 minutes every day representing 36.1% of all time
spent daily with Ad-Supported Video.
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Avg. Week A{Imxideo (Persons & % Reach): Adults 21 or older

111,937 or 71.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 57. minutes every day representing 23.7% of all time
spent daily with Ad-Supported Video.

Non-Premium Cable TV... m 2 1%

Local TV Stations

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video
AppleTV+,fubo,Pluto, Tubi, etc.
Roku + The Roku Channel
TikTok

Hulu/Hulu + Live TV (any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

Avg. Hours+Minutes/day with

Video: Adults 21 or older
m 18.5% | - m
2B.4%  who Drank BUDWEISER in
- 151:":'% the past 30 days
O — 11 5

w who Drank BUDWEISER in the past 30 days

mWDC

% Time spent:

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

IS

> oE =
rklhEREbRE

i

335

Amazon
Prime/IMDb/Fi
reTVv..

YouTube
Video
19.4

Non-Premium Cable TV
Networks
75.1

Local TV Stations
62.9

Netflix
19.1

AppleTV
+,fubo,P
luto,Tub
i, etc....

TikTok
17.5

Hulu/H
ulu +...

Amazon
Prime/IMDb
JFireTV...

Non-Premium Cable TV

Networks
82.1

Local TV Stations
81.2

Premi
YouTube um
Video Cable
20.5 V..

Apple
TV+,fu
bo,Plu
to,T...

Rok = TikTok
u+ 13.4
The

Rok Hulu/Hul
e u+...

= who Drank BUDWEISER in the past 30 days

=WDC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 21 or older Avg.

Non-Premium Cable TV...

Local TV Stations

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

woc

DMA

Total Persons:

099 88

D e T

R —T

PP E— T

(22206 | 1o

R

R - 7

C— 005

= who Drank BUDWEISER in the past 30 days EWDC
Scarborough R1 2026: Mar25-Mar26 Qual Intab 189

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 21 or older

who Drank BUDWEISER in
the past 30 days

% Time spent:

78.9%)

27.9%

m

N

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

A33333E3

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

Non-Premium
Cable TV
Networks

67.9

Local TV Stations
57.0

Amazon
Prime/IMDb/FireTV
35.7

YouTub
e Video
20.1

AppleTv+,f
ubo,Pluto,
Tubi, etc.

TikTok
17.5

Hu
lu/
Hu
I

Non-Premium
Cable TV
Networks

771

Amazon YouTu
Prime/IMDb/Fi be
reTv Video
38.7 20.5

Hu
TikTok Netf luf
134 lix Hu

10.8 =
Local TV

Stations
76.3

AppleTV+
Jfubo,Pl...

® who Drank BUDWEISER in the past 30 days

mWDC
® Share of Everything




Avg. Week All Video (Persons & % Reach): Adults 21 or older
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141,001 or 75.1% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 56.6 minutes every day representing 28.2% of all time
spent daily with Ad-Supported Video.
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Avg. Week A{Imxideo (Persons & % Reach): Adults 21 or older
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Pudiecser . gs 9,005,095 or 76.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
s : Supported Local TV Stations for an average of 91.6 minutes every day representing 29.4% of all time
spent daily with Ad-Supported Video.
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218,359 or 78.% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
o : Supported Local TV Stations for an average of 98.2 minutes every day representing 36.1% of all time
E spent daily with Ad-Supported Video.
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111,937 or 71.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-

Supported Local TV Stations for an average of 57. minutes every day representing 23.7% of all time
spent daily with Ad-Supported Video.
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141,001 or 75.1% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 56.6 minutes every day representing 28.2% of all time
spent daily with Ad-Supported Video.
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139,012 or 75.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations for an average of 132.1 minutes every day representing 34.7% of all
P21+ time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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[ 9,005,095 or 76.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local

News - Morning, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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218,359 or 78.% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local
News - Morning, Game Shows, and Dramas.
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111,937 or 71.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Game Shows, Sports,
Local News - Evening, Comedies, and Dramas.
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141,001 or 75.1% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News -
Morning, Sports, Dramas, and Mystery/Suspense/Crime.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older

139,012 or 75.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Local News -
Morning, Movies, Sports, and Dramas.
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Priivotseh . b - [ 9,297,565 or 79.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
5 Supported Social Media for an average of 174.1 minutes every day representing 27.3% of all time
spent daily with Ad-Supported Digital Media.
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[ 248,480 or 88.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Social Media for an average of 256.5 minutes every day representing 36.6% of all time
spent daily with Ad-Supported Digital Media.
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[ 129,406 or 82.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Social Media for an average of 235.9 minutes every day representing 37.% of all time
spent daily with Ad-Supported Digital Media.
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| 149,630 or 79.7% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Social Media for an average of 124.8 minutes every day representing 26.% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week AIIr Riital (Persons & % Reach): Adults 21 or older
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[ 117,575 or 63.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Social Media for an average of 159.5 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Digital Media.
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8,161,375 or 69.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Facebook for an average of 64.7 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.
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187,695 or 67.% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
Facebook for an average of 95. minutes every day representing 37.% of all time spent daily with Ad-
Supported Social Media.
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| 98,131 or 62.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
Facebook for an average of 88.8 minutes every day representing 37.6% of all time spent daily with
Ad-Supported Social Media.
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126,806 or 67.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Facebook for an average of 41.1 minutes every day representing 32.9% of all time spent
daily with Ad-Supported Social Media.
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117,575 or 63.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Facebook for an average of 60.1 minutes every day representing 37.7% of all time spent
daily with Ad-Supported Social Media.
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| 8,161,375 or 69.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
Supported Facebook for an average of 64.7 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.
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Pudiiecses | gs | 187,695 or 67.% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
Facebook for an average of 95. minutes every day representing 37.% of all time spent daily with Ad-
Supported Social Media.

Weekly 73.8% Avg. Hours+Minutes/day with Ad-Supported
Reach % il Social Media: Adults 21 or older

"Share of Ad-Supported Social Media" -

who Drank BUDWEISER in
47.2% £2,0% the past 30 days

67.0%

51.4%

% of Weekly
Time Spent wil
Ad-Supported
Social Media:

30.9% 30.3% 31.0%

27.1%

20.9%

23.8% 24.9% 23.1%

-

18.7%

11.0%

Weekly
Total
Persons

3.8%

Reached: 187,695 5,397,006 143,875 3,451,595 86,599 1,414,864 30,911 351,534 84,050 2,068,141 137,314 2,671,021 58442 1984,694 66,610 1818834 64,688 1,282,178 40,186 1,369,312
Average Facebook Instagram X Blogs/Message TikTok YouTube Video Linkedin Reddit Snapchat Pinterest
Daily Minutes
Using Ad-Supported Boards (read

H CHI

® who Drank BUDWEISER in the pat 30 days

* Share of Everything

for Anything _ =

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 178 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 3,900
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. i

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



B iiaisel rﬂ | 98,131 or 62.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-Supported
=N Facebook for an average of 88.8 minutes every day representing 37.6% of all time spent daily with
Ad-Supported Social Media.
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| 126,806 or 67.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-

Supported Facebook for an average of 41.1 minutes every day representing 32.9% of all time spent
daily with Ad-Supported Social Media.
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Pedivecser . gds | 117,575 or 63.8% of Adults 21 or older who Drank BUDWEISER in the past 30 days use Ad-
g ] (<] P “x Supported Facebook for an average of 60.1 minutes every day representing 37.7% of all time spent
daily with Ad-Supported Social Media
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 790,120;
Social Media: 611,367; Local Radio: 596,383; Non-Prem. Cable: 335,096; Local TV: 283,139

s, !: e
L ) reaching Adults 21 or older who Drank BUDWEISER in the past 30 days.
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Drank BUDWEISER in the past 30 USA 210 DMA Area Adults 21 or older
days 80,000,000
3,500,000
70,000,000
3,000,000
60,000,000
2,500,000
50,000,000
2,000,000
40,000,000
1,500,000
30,000,000
1,000,000 20,000,000
500,000 10,000,000
0 0
N P N P PRI R R R R R R AR R R R ARG L P oA P o NP R R R R R AR R AR A
,;\:«“»”fv?'a’@%"'@ W o G S S qofoauﬁef«e@i*dx e 06‘»@«?@94@ CE G S PR P qqawqﬁqqn&\"
Mon-Fri Local AM/FM Radio AQH s Mon- Fri Local TV Station AQH = Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
e Mon-Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH e Mon-Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH
e Vion- Fri Digital Media (Less Social) AQH e Mon-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 1,088 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 Soe _al for Anything _

[(Age

es: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser}]




M-F 6a-7p Avg. Available Impressions per 15-min. are..
Social Media: 17,781; Local Radio: 13,732; Non-Prem. Cable: 8,568; Local TV: 7,423
reaching Adults 21 or older who Drank BUDWEISER in the past 30 days.

. All Other Digital Media: 21,324;
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Social Media: 8,822; Local Radio: 7,706; Non-Prem. Cable: 5,474; Local TV: 3,873 reaching

PBadivaiser 4 A wnc M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,252;
E
vz Adults 21 or older who Drank BUDWEISER in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 9,302; Social Media: 9,021; Non-Prem. Cable: 4,666; Local TV: 4,318 reaching
Adults 21 or older who Drank BUDWEISER in the past 30 days.

All Other Digital Media: 11,542;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Drank BUDWEISER in the past 30
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 9,413; Social Media: 6,932; Non-Prem. Cable: 5,024; Local TV: 4,215 reaching
Adults 21 or older who Drank BUDWEISER in the past 30 days.

All Other Digital Media: 12,526;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Drank BUDWEISER in the past 30
days

45,000
40,000
35,000
30,000
25,000
20,000
15,000
10,000

5,000

0

L & bl P8
,;‘,6‘ N A "?’?b? o;’s@@' -\"'x?@ osa

AR AR R R R R R g
°o~o§L°'»°’ Q’a‘foﬂ'eq'bq"\@'#'og'

s Mon-Fri Local AM/FM Radio AQH
s Mon-Fri Non-Premium Cable TV AQH
e on-Fri Digital Media (Less Social) AQH

e M on-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

\}Q
Qﬁ

06‘

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
PHX Metro Area Adults 21 or older

1,200,000

1,000,000

800,000

600,000

400,000

200,000

4&"? 7 o AT S
s Mon-Fri Local AM/FM Radio AQH
= Mon-Fri Non-Premium Cable TV AQH
e Vion-Fri Digital Media (Less Social) AQH

R R R R R RN
S A AT g SOt

e Vo Fri Local TV Station AQH
s Mon-Fri Social Media AQH

B P oF R
0?0”\,'0'

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 119
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® Share of Everything
for Anything .

soefa.ai

[{Age summaries: Aduits 21 or oider AND Domestic reguiar beer drank past 30 days: Budweiserj]




Lecdesiecsen

Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

P21+

Total Persons:

T — m_ml—
il T

AM/FM Radio

Gas Stations/Convenience Stores

{Average Day,

10,142,239 or 86.4% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an
average of 50.7 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to Local Radio
Stations Out-of-Home for an average of 39.9 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Medm (Persons & % Reach): Adults 21 or older

(average week]
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Walking in Towns, Cities, Downtown...
AM/FM Radio
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Restaurants & Bars
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R m

u who Drank BUDWEISER in the past 30 days

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 21 or older “

uCHI

233,893 or 83.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 32.3 minutes per day driving, seeing Billboards and Signs. 65.1% Listen to Local Radio Stations
Out-of-Home for an average of 39.7 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(average week] Total Persons:
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139,078 or 89.% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 56.4 minutes per day driving, seeing Billboards and Signs. 66.% Listen to Local Radio Stations Out-
of-Home for an average of 36.3 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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156,438 or 83.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 47.1 minutes per day driving, seeing Billboards and Signs. 65.4% Listen to Local Radio Stations
Out-of-Home for an average of 32.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(average week]

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

YouTube Music

Total Persons:

P
PR

P

= who Drank BUDWEISER in the past 30 days

Concurrent
Usage %:

Avg. Hours+Minutes/day with Out- 3
of-Home Media: Adults 21 or older m

§‘

w2l mEE

who Drank BUDWEISER in
the past 30 days

0.7%
mPHX

(Averoge Day,

159,164 or 86.4% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 52.7 minutes per day driving, seeing Billboards and Signs. 66.8% Listen to Local Radio Stations
Out-of-Home for an average of 44.5 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Billboards & Signs (Weekly

AM/FM Radio
49.4

‘Walking in Towns,
Cities, Downtown
‘Areas
237

Podcasts

SiriusXM
18.3

Shopping Malls
15.7

Restaurants &
Bars
21.2

Retail
Stores
11.8 9.2

Billboards & Signs
(Weekly Drivers)
56.9

AM/FM Radio
40.6

Walking in Towns,
Cities, Downtown
Areas
21.7

Restaurants
& Bars
14.2

Shopping Malls
17.1

Grocery
Stores
9.0

SiriusXM

Retail Spotify
Stor... )

Podca
YouTube Ga D

8.8 Music... B ..

= who Drank BUDWEISER in the past 30 days

HPHX

Top-13 Ad—Sug@rted Out-of-Home Media (Persons & % Reach): Adults 21 or older

(Averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Retail Stores

Movie Theaters

TV Music Channels

YouTube Music

PHX

DMA

Totol rersons:

D ———— VT
il 1
| ————

D —— %)l

Y — T

R0
-m'

H_
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W PHX

Qual Intab 119

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

(Average Day)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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10,142,239 or 86.4% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of
50.7 minutes per day driving, seeing Billboards and Signs representing 29.1% of all Time Spent with Ad-
P21+ Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

Weekly "Share of Ad-Supported OOH Media"
96.0% 96.4% -

who Drank BUDWEISER in usa
the past 30 days

86.4% 86.8%

82.5%

67.4%

45.3% 44.3%
38.5%

27.4%

14.3% 15.6%

Weekly
Total
Persons

063,629

Reached: g g rd52§.73igns

3.8%

—
. 16,727,924 1, 24,495,260
stadiums & Krenias Public Transit

7,970

63,376,210 , 199, 85,597,
Restaurants & Bars

B 263, 6,849,206
Grocery Stores

2

A 172,811,859 192,443,292 5 36, 213, 88,085,267
AM/FMV Ragio Walking in Té:nams, ‘Movie Theaters Shopping Mﬁs

Average (Weekly Drivers) Cities, Downtown

Daily Minutes Areas

with Ad-Supported

OOH Media:
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233,893 or 83.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of
32.3 minutes per day driving, seeing Billboards and Signs representing 18.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

o A "Share of Ad-Supported OOH Media"

97.9% gg.39

Out-of-Home Media: Adults 21 or older

94.9%

Nl

83.5% 83.7%

who Drank BUDWEISER in CHI
the past 30 days
% of Weekly 65.1% 65.4% i
Time Spent .
Ad-Supj
0O0H Media.
49.3%
41.3%
33.7%
24.8%
16.0%

Weekly

Total = g -

Persons ] : 170 070

Reached: gilboards & Signs ~  AM/FMRadio .~ Walkingin Towns, ~ Mvie Theaters | GroceryStores ~  ShoppingMalls = Restaurants& Bars  Public Transit “Podcasts™"">  staciums & Arénas
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
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39.1 22.4 15.6 9.4 177 14.9 il . 2 33
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Lercdevecser

= 139,078 or 89.% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of 56.4

minutes per day driving, seeing Billboards and Signs representing 32.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 21 or older
" [ ] |
iy 4 Share of Ad-Supported OOH Media
98.5% q¢ 4%
83,50 who Drank BUDWEISER in wDC
the past 30 days
66.0%
49.4%
40.7%
34.1%

18.0%
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h
311/553 1 235,565
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156,438 or 83.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of
47.1 minutes per day driving, seeing Billboards and Signs representing 26.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

by B wss  "Share of Ad-Supported OOH Media"

83.3%

65.4%

Weekly
Total
Persons
Reached:

850,482
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Average (Weekly Drivers) CIties, Downtown
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________

Walk ing in %35353,1

who Drank BUDWEISER in SEA
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£.370
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Pedevecser

159,164 or 86.4% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average of

(<] P““ 52.7 minutes per day driving, seeing Billboards and Signs representing 32.2% of all Time Spent with Ad-
P21+ Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

Weekly

Reach % "Share of Ad-Supported OOH Media"

100.0% gg 49

who Drank BUDWEISER in PHX
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66.8% 66.3% 66.7%
38.1%
32.6% 33.4% 3799
28.1%
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Weekly
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ETN oo | N co |
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Dudivedses ,_. 233,893 or 83.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
' EXrm c “I of 32.3 minutes per day driving an average of 18.8 miles each day and are 81.8% more likely to use I-
——

P21+ 57 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older

Dan Ryan Expressway (I-90/1-94) 322% | 0139 Y 6:39% 60139 o 6.39%
1-57 21.6% 60651 P 5.36% 60651 F 4.39%
Kennedy Expressway (1-90/1-94) 19.7% 60622 W 4.98% 60642 oy 2.89%
Eisenhower Expressway (1-290) 0%13-‘% 60608 w 4.93% 60657 J— 3.89%
USs 83 18.2% 60642 m 4.38% 60089 —
Edens Expressway (1-94) (i o asa% 60060 SN W 60045 020%
Tristate Tollway (1-204/1-04) [8StIs N 16.0% 60563 S che—— 3.20% 60143 FEESS— 3.11%
1-355/Veterans Memorial Tollway 15.6% 60631 m H19% 60608 W e
X 60089 - 3.13% 60504 m 2.26%

1

Route 64 (North Avenue) 7.51%
I-65 60148 3.11% 60623 s 2.26%
Route 59 60623 T 2.74% = 60628 m 2.26%
Touhy Avenue 60504 JE e LK 82 e 60637 i z.10%
Harlem Avenue 60543 [FisOw— 252% h ﬁ 60201 FERI 205%
— Godg1 [emmm— 243% 60605 [Semmmn 1.75%
US 30 60053 [RESTRCIN—. 227% 60004 ST 1.49%
Western Avenue 60628 EE e 221% 60601 AR otk ®
Ronald Reagan Memorial Tollway (1-88) 60646 m 213% 46310 Hg .
Route 38 (Roosevelt Road) 60202 FIFIM 2.05% 46404 [FEEE 127%
Route 45 46404 [RISINNNNN 1s6% 46360 JROITI 1%
Route 53 60018 0 59% LE0% 46350 Mﬂl{m
Fullerton Avenue Avg. Hours+Minutes/day Driving: 60605 m% L% 60195 mx N
Route 34 (Ogden Avenue) Adulte, 21:or older 60913 W 1.60% 60565 ,,_;3-,2'76%
Us 20 2 ) 46310 [PENE 1a3% 60622 R 0%
US 14 (Northwest Highway) M s.0% AvG. Mﬂes/Day- 60464 m 1.39% 60085 m;‘.’;‘i‘”‘
Cimro Avenue m 13'[8’;.';"10 Drank BUDWEISER in C 463w H e sosm E 3';‘;8%
Elgin-O'Hare Expressway &6.%‘% the past 30 days 46312 m LA 60660 Eag%m
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
61.8%

1-95/1-495/Capital Beltway
I-295/Baltimore Washington Parkway
I1-66

Route 355/Rockville Pike/Wisconsin Avenue
Route 1

Pennsylvania Avenue

Route 29/Colesville Road

14th Street

Route 97/Georgia Avenue

East-West Highway

Route 185/Connecticut Avenue
Route 28

16th Street

New Hampshire Avenue

Route 15

Route 17

Massachusetts Avenue

Veirs Mill Road

Montrose Road
Independence Avenue
Route 5/Branch Avenue
Randolph Road
Constitution Avenue

Route 50/New York Avenue
Route 301

» who Drank BUDWEISER in the past 30 days
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Scarborough R1 2026: Mar25-Mar26
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683 21.9%
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10.4%

5
928,046 17.2%
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o Sed
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347 39H¥L A

M',._.%E"
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9.9% who Drank BUDWEISER in woc
5.7% the past 30 days
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Top-26 Residential Zip Codes: Adults 21 or older
20175 6.47%

20784
20774
20904
20878
20016
21795
25401
20148
21740
22030

1

f 0.62%
F 4.73%
0.61%
&!!!l 0.99%

1.03%

fEE
| Bt

21771
20833 PR

20748
20841
20657
20902

20602

20895
20850
22835
22066
20851
21502
22193
20176

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

139,078 or 89.% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 56.4 minutes per day driving an average of 32.8 miles each day and are 168.9% more likely to use
Route 17 than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
20175 [T AT
20788 a73%

20904
20774
20001
22102
21740
20878 0.81%
20746 32%

21771 m 2.26%
o
F 2.08%
01.45%
— 2.00%
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22%
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F 3.42%
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P — :31%
1.20%
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70,969 1.31%
ARSI 2o

0.80%

2.48%

2.45%

i 0.52%
00.00%
0.00%
00.00%
0.00%

00.00%
0.00%

ZOI 1.30%
e

m 1.22%

1.18%

H 1.15%

00.00%
0.00%

Fm 090

00.00%
0.00%
r 0.92%
46%
0.75%

CT%
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older

I-5
1-405
Highway 99 (Aurora Ave, Evergreen Way,...
1-90
Pacific Avenue (Tacoma)
Highway 167 (River Road)
Highway 512
1st Avenue (Seattle)
6th Avenue (Seattle)
6th Avenue (Tacoma)
6th Avenue (Puyallup)
South Tacoma Way
Montlake Bridge
Lake City Way
Highway 509
Highway 20
Highway 2
ridge
Canyon Road East
Highway 518
University Bridge
Meridian Avenue/Highway 161 (Puyallup)
Narrows Bridge
Elliot Avenue/15th Avenue NW
Denny Way
Fremont Bridge

®» who Drank BUDWEISER in the past 30 days

SEA DMA

Scarborough R1 2026: Mar25-Mar26

118 63.3%
2,898,041 b5.7%
50,04 26.7%
1,218,558 27.6%
26.0%
21.2%
1,021,583 23.1%

F 22.5%
7.0%

32,02 17.1%
562,343 13.4%

25,37. 5 13.5%
EELNEN 7.7%

13.0%
8.0%
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S 7.14%
1256851 6.7%
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B4
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EEIKT 53%
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i 1A%
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Top-26 Residential Zip Codes: Adults 21 or older

98520
98030
98104
98032
98569
98408
98404
98002
98122
98101
98115
98377
98374
98103
98116

P 11.36%
1 68%
P 5.36%
012%
F 4.90%
£ 1.50%
W 3.00%
1.52%
F 3.61%
Qi

fEE
| Bt

1.67%
1.30%

r 1.66%
£.52%
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1.07%
1.27%
072%
r 1.22%
0.:48%
178 1.16%
B¥XY 1.19%

. ol

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

156,438 or 83.3% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
of 47.1 minutes per day driving an average of 27.4 miles each day and are 464.1% more likely to use
6th Avenue (Puyallup) than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older

98104
98057
98101
98032
98404
98532
98011
98122
98272
98144
98055
98125
98148
98103
98597
98223
98332
98034
98501
98188
98164
98002
98105
98406
98391
98372

H 5.08%
1.07%
F 4.88%
0.47%
451%
59 784 1.58%

3.42%

44,601 1.01%

2.94%
0.47%

“! 0.37%
F 1.95%
1.16%

2.37%

3,597 . 1.92%
42 807 0.97%
1.66%
E 0.59%
1.66%
E 0.47%

ExRZIM 0.76%
E 0.71%
2 0.44%
o o
PENAt 0.54%

w 0.57%
1.34%
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Pudivedser r— 159,164 or 86.4% of Adults 21 or older who Drank BUDWEISER in the past 30 days spend an average
' ‘ P P of 52.7 minutes per day driving an average of 30.7 miles each day and are 129.1% more likely to use
: P21+ Arizona Avenue/Country Club than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older

10 s00% 86001 FE" Cloon 3* 8554l F oo b
Superstition Freeway (E Hwy 60) 30.6% 85541 [ 6.85% 86403 SN 3.75%
H R —— ;.0 85224 125 o 85021 SRR sor
Santan Freeway (SE Loop 202) B e 16 J06% 85208 [ S.11% 85282 B 2.95%
91 . 4.43% 2.69%
Chandler siva - BB 1104 85326 = ss20s B0
Red Mountain Freeway (NE Loop 202) 5% 85037 JESEIEERIII—— an% 85326 [T 2e2%

Arizona Avenue/Country Club 85225 s 4.20% 85201 201%

“1

Pima Freeway (NE Loop 101) 86403 T 2.75% 85016 m 1.99%
Highway 51 19.8% 85021 N 3.32% 85009 m 1.81%
Bell Road 203% 86301 W 3.24% 85017 m 1.41%
Agua Fria Freeway (NW Loop 101) d7% 18.2% 86314 W 3.01% 85143 m 1.37%

A
gs0d0 [me—2.2% ® ﬁ 85208 RO 134%
85029 png 1.45% 0% Hl ﬁ 85032 11%
85205 (e 1o ss301 RO 11s%

McDowell Road 0%
9. 9.2%

Scottsdale Road

Cave Creek Road

Indian School Road 21.3% 85053 o 2.15% 85375 B 37’2.93%
Price Freeway (SE Loop 101) 85353 53 ST 1.27% % 85119 M‘% o
Thomas Road 85016 Fﬁ-? . 2.04% 85288 P' W _0.52%
Grand Avanua W Hun: 60 z f5201 2.01% 25040 Lsem 0.85%
Grand Avenus [W Hwy §0) g 120% i PE 06
Camelback Road o W] . 85300 pAZI 1.86% 85132 Pﬂ 51 0.82%
32nd Street 85200 NN 170% 85203 i oar
7th Street Avg. Hours+Minutes/day Driving: | 86305 m Les% 85225 gfgg;’f
Adults 21 or older
Deer Valley Road 85207 REMEREN Lad% 85043 BB 0,50
. 6,625 1.37% 7 0.55%
Washington Street  #%2-3% 85143 BN oso% 85345 G:15%
Bob Stump Memorial Parkway (Loop 303) ﬁﬁ”{{_m Avg. Miles/Day 85008 A r 86025 [83 %
3% Driving: 85024 pESSTE 1% 85281 L]
44th Strwt @ 7.3% who Drank BUDWEISER in PHX 36% h 149%

Central Avenue P22y | oo the past 30 days 85392 - 132% 85202 a6
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® who Drank BUDWEISER in the past 30 days  ® PHX soeﬁ-al for Anything

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 119
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Top Residential Zip Codes: (Adults 21 or older who Drank BUDWEISER in the past 30 days) SUMAdims 2T olidids

447 5 : ¥

SHOOTH.

il

- :
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intob 178 Share of Everything
All Graphs ond soefa.ci Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a.al for Anything

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Top Residential Zip Codes: (Adults 21 or older who Drank BUDWEISER in the past 30 days) SUM(Auits 2Lorolde

2 2026 Mapbox © OpenStreetMap

wDC OMA Scorborough R1 2026: Moar25-Mar26 Quaol Intob 189 = Share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved. Soe a.al for Anything

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]



Top Residential Zip Codes: (Adults 21 or older who Drank BUDWEISER in the past 30 days)

= B “‘.,\
N\

2026 Mapbox © OpenStre

SEA DMA Scorboroygh R1 2026: Mor25-Mar26 Qual Intab 149
All Graphs and soefa.oi Data Modeling Copyright & 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

SMOOTH.

CRISP. 5' -

soefa.ai

SUM(Aduits 21 cr olde.

o
¥
=
o
i)

Share of Everything
for Anything



Top Residential Zip Codes: (Adults 21 or older who Drank BUDWEISER in the past 30 days)

2026 Mapbox © OpenStreetMap

VRl
.
\;F.‘\t; . o
. ‘-’.s\\ o) R y -
' > p ) oty

B
R1 2026: Feb25-Feb26 Qual intab

PHX DMA Scurba-augh
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Age summaries: Adults 21 or older AND Domestic regular beer drank past 30 days: Budweiser)]

v ‘ SUM(Adults 21 or olde...

26 10,862

|
|

(e 7 o
Heedeecson =y

B i @
EEE
cars o oo P21+

1 unknown

Share of Every

-
soefa. al "t



| 5,940,545 or 50.6% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 30.3% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Med:a (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time spent-

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

Total Persans:

E!!E l € 36

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

who Drank BUDWEISER in the
past 30 days

0, 2o

w who Drank BUDWEISER in the past 30 days W USA

Local Daily
Newspaper(s}

(Sunday)
14.2

USA Today (Daily)
11.2

New York Times
(Daily+Sunday)
109

Local Daily
Newspaper(s)
(Daily
9.6

New York Times
(Daily)
8.8

Local Daily
Newspaper(s)
(Daily+Sunday}
10.2

Direct Mail

{excluding Catalogs)
7.8

Magarines
17

Local Daity
Newspaper(s)
(Sunday)
129

New York Times
(Daily+Sunday)
9.5

Local Daily
Newspaper(s)
[Daily+Sunday)
92

Local Daily

Newspaper(s) (Daily

86

Direct Mail
Advertising
{excluding
Catalogs)
7.5

Times (Daily)
7.4

USA Today (Daily)
8.8

Magazines

Catalogs

35
New York

All..

# who Drank BUDWEISER in the past

30 days

H USA

Avg. Week Ad- Sug_gorted All Print Media (Persons & % Reach) Adults 21 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Joumal (Daily)

Totol serzons:

0 119 26.4%

57298 3d1 21.0%

USA Today (Daily)
Catalogs m.ggg
Magazines mm who Drank Buuwnsmm the
oo P 58 -
» who Drank BUDWEISER in the past 30 days mUSA
UsA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,088
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USA Projection

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daity
Newspaper(s)
(Sunday)
142

New York Times
{sunday)
131

Wall Street Journal (Daily)
114

New York Times
{Daily+Sunday)
109

Local Daily
Newspaperis)
(Daily+Sunday)

10.2

Lacal Daily
Newspaperis)
(Daily
96

New York Times (Daily)

Direct Mail Advertising
{excluding Catalogs)

7.8

Local Daily
Newspaper(s}
{Sunday)
129

New York Times
{sunday)
115

New York Times
{Daily+Sunday)
95

USA Today (Daily)
88

Local Daily
Newspaper(s)
{Daity+Sunday)

9.2

Magazines
7.5

Local Daily Newspaper(s)

(Daity
86

Wall Street Journal
(Daity)
9.1

Direct Mail
Advertising
(excluding
Catalogs)
7.5

New York Times (Daily)
7.4

Scarborough R1 2026 Jan 25-Mar26

= who Drank BUDWEISER in the past 30 days

mUSA

Qual Intab 23,606
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

[oicscc | 3 e
mm

177,739 or 63.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 31.6% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

™ = -
i A g TN T
R R by = & IR YRR

Local Daity
Newspaper(s)
(Sunday)
13.7

New York Times

Local Daily
Newspaper(s)
(Daily+Sunday}

USA Today (Daily)
10.3 2.9

Direct Mail
Advertising
{excluding Catalogs)
80

Local Daily
Newspaper(s)
(Daity
9.3

Magazines

New York Times
(Daily)

Local Daily
Newspaper(s)
(Sunday)

Wall Street Journal
(Daily}

USA Today (Daily)
87 83

New York Times
(Sunday)
10.7

Local Daity
Newspaper(s) (Daily  Magazines
82 80

Local Daily
Newspaper(s)
(Daily+Sunday)
8.8

Direct Md\l Catalogs

3.5
{excluding

Catalogs)

New York Times.
(Daily+Sunday)

New York
Times (Daily)

1.3
Catalogs mh 2.5% """“’“"p:“;;“m"mm Inthe 'Dam;:_:"m’ 86 Catalo... TR 7 75 .8 Al
usa Today 0aty) - EYRSHER I 2.9% 152

# who Drank BUDWEISER in the past 30 days

ECHI

w who Drank BUDWEISER in the past

30 days

uCHI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg

Total persans:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

"
[~
3
=
[

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Wall Street Journal (Daily)
10.6

Local Daily Local Daily

New York Times Wall Street Journal

Newspaper(s) Newspaper(s) (Daity+Sunday) (Daily)
All Local Weekly Newspapers mm Local Dally (Daily+Sunday) h Local Daily L AT
New YorkTimes (osissundey)  ERPRRRIER jroeaty e .
New York Times (Sunday) F 137 12.4
m Avg. Hours+Minutes/day with Ad- New York Times.
New YorkTimes (Daily) AR ERuIT.5% Supported Print Media: Adults 21 or older Daity+Sunday) Brrec il

Wall Street Journal (Daily)

S > o
o) Ba s fon
R =58 R

New York Times (Daily)
8.6

Advertising
{excluding
Magazines

= Catalogs)
wogacines PEFRT - -
it H ;2 New York Times Direct Mail Advertising Magazine New York Times Local Daily Newspaper(s)
USA Today (Daily) mm 15.2% who Drlnl: BLH!WEISKR in the CHI ISulr;\i;v) (ex(lndir:;[fatalvgs) ?: {Sull';ﬁ:v} an;lv New York ;i:lei (Daity)
sooks [ 0.00%
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Avg. Week All Print Med;a (Persons & % Reach): Adults 21 or older Avg Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

F21

243 9%

m 0%

19.4%

mm—-—
(57001 | 20 e
mm—
e | e Rt L WP ———
T B

= who Drank BUDWEISER in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

past 30 days

67,548 or 43.2% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing 29.3% of all

time spent daily with All forms of Print Media.

3

= oV, o
- o %o 0
FEEEEFERER

o

.6%

Local Daily
Newspaper(s)
(Sunday)
153

New York Times
(Daily+Sunday)
122

Wall Swreet Journal

USA Today (Daily)
11.0

Local Daily
Mewspaper(s) (Daily

New York Times
(Daily)
9.9

[

Magazines
B.4

Direct Mail
Advertising
(excluding

Catalogs)... Local Daily

Newspaper(s)
(Sunday)
3.7 13.2

New York Times
(Daily+Sunday)

Wall Street Journal
(Daily)
95

Local Daily
Newspaperis)
(Daity+Sunday)
04

USA Today {Daily)

Local Daily New York Times
Newspaper(s) (Daily (Daily)
87 81

Direct Mail Catalogs
Advertising 37
(excluding .

Magazines Catalogs)
7.9 7.3 foshral

g
i

m who Drank BUDWEISER in the past 30 days

mWDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg

Total persans:

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

All Gmphs and soefa.ai Dﬂ'ta Modeling Copyright ©

= who Drank BUDWEISER in the past 30 days

mrbamugh R1 2026: Mar25-Mar26 Quai
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or older

who Drank BUDWEISER in the
past 30 days

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

13.7

§

a- o = =
= = % X >

New York Times
Local Daily (DailysSunday)
Newspaper(s) 122
(Sunday)
153

Local Daily
Newspaper(s
1
New York Times (Daily+Sunda
(Sunday) vl
145 109

Wall Street Journal
(Daily)
11.8

Local Daily Newspaper(s}
{Daity
10.2

New York Times (Daily)

Local Daily
Newspaper(s)
(Sunday)
132

Magazines
84

Direct Mail
Advertising New York Times
{excluding Catalogs) (Sunday)
7.3 12.0

Local Daily
(Daity
87

wspaper(s)

Local Daily
Wall Street Journal  Newspaper(s)
{Daily} {Daily+Sunday)
9.5 9.4

New York Times
(Daity) Magazines
8.1

Direct Mail Advertising (excluding
Catalogs)
7.3

BWDC
intab 189
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Avg. Week All Print Med;a (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Totol Pes

115,344 or 61.5% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 13. minutes every day representing 31.4% of all time
spent daily with All forms of Print Media.

B . — o
. . Torar Wall Street Journal
e B R - ey
i  Daitys Sunday, 9.2
New York Times (Daily+Sunday) m m Local Daily e = tu;t;\;:aanm & 150 2
= Newspaper(s)
Books m (Sunday)
= 18.2 Direct Mail
New York Times (Sunday) Avg. Hours+Minutes/day with All m Advertising Local Daily New York Times
kT < Print Media: Adults 21 or older = (:’”,mm"g New York Times Newspaper(s) (Daily (Daily)
Mew: Yock Times {Daly) m Wall Street Journal (Daily) N.'-w::;d ﬂ:;’{m“v ‘“:,}: %) (Daity+Sunday) 85 7.1
Wall street Journal (Daily) 15.0 121 9.8
USA Today (Daily)
All Local Weekly Newspapers Magazines Local Daily Catalogs
v pap New York Times New York Times Lz Newspaper(s) {excluding =
Catalogs mhﬂ who Drank BUDWEISER in the (Daily+Sunday) [Daily) (Sunday) USA Today (Daily) Catalogs) Magazines
140 11 Catalo... 13.0 9.7 7.6 [23 Al
) T past 30 days ¥ : 34 . ¥ .
Magarines l""
# who Drank BUDWEISER in the past 30 days W SEA w who Drank BUDWEISER in the past 30 days m SEA
Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg

Total persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

Avg. Hours+Minutes/day with Ad-

m Huppoﬂed Print Media: Adults 21 or olderm
;
ez |
P 0%
® who Drank BUDWEISER in the past 30 days mSEA
carborough R12026: Mar25-Mar26 Intab

who Drank BUDWEISER in the
past 30 days

Qual
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%

Local Daity
Newspaper(s)
(Sunday)
182

New York Times
(Sunday)
16.8

‘Wall Street Journal New York Times
(Daily) (Daily+Sunday)
150 14.0

New York Times

(Daily)

Local Daily i

Newspapess) | Local Daily
(Daity+Sunday | Newspaper(s |
) ) (Daily Magazines

13.0 121 6.7

USA Today (Daily)
139

Direct Mail

Advertising

{excluding

Catalogs)
80

Local Daily
Newspaper(s)
(Sunday)
13.0

New York Times
(sunday)
119

Local Daily
Newspaper(s)
[Daily+Sunday)
9.2

New York Times
{Daily+Sunday)

USA Today {Daily)
9.8 9.7

Direct Mail
Advertising
New York Times | (excluding
(Daily) Catalogs)
7.7 76

Local Daily Newspaper(s)

Magazines
85 65
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93,957 or 51.% of Adults 21 or older who Drank BUDWEISER in the past 30 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.5 minutes every day representing 30.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Med.ra (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

Catalogs

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

% Time. S?M
(125

14.5

:
N | o

P
MIT" e
S

» who Drank BUDWEISER in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

who Drank BUDWEISER in the PHX.
past 30 days

. PHX

USA Today (Daily)

Local Daily
Newspaper(s) (Sunday} 6.1

Direct Mail Advertising
{excluding Catalogs)

7.5

Wall Street
JaumaV (Daily)

New York Times
(Daity+Sunday)
67

Local Daily
Newspaper(s)
(Daily+Sunday)

Local Daity
New York Newspaper(s)
Times (Daily) | Magazines (Sunday)
5.2 51 g 14.1

Catalog

Local Daily
Newspaper(s)
(Daily+Sunday)

New York Times.
[Daily+Sunday)

USA Today [Daily)
8.9

Direct Mail
Advertising
Wall Street Journal {excluding
(Daily) Catalogs)
8.6 74

9.9

Catalogs

3.6
New York

Times (Daily) = Magazines
9.3 7.3 6.8 AR

= who Drank BUDWEISER in the past 30 days

m PHX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)
Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Books

All Gru'phs and soefa.ai Data Modeling Copyright ©

Total persons:

Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 21 or alderm
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HPHX

vg. Minutes/day Spent): Adults 21 or older

New York Times
{sunday)
83

USA Today (Daily)
82

Local Daily
Newspaper(s)
(Sunday)

82

Direct Mail
Advertising

{excluding
Catalogs)
7.5

New York Times Wall Street Journal
(Daily+Sunday) {Daily)
67 65
Local Daily
Newspaper(s)
(sunday)
14.1
New York Times
(Daity)
5.2

Local Daily New York Times
Newspaper(s) {Daily Magazines (Sunday)
6.0 5.1 114

Local Daily
Newspaper(s)
(Daily
2.1

New York Times
(Daily+Sunday)
9.3

Direct Mail
Advertising
{excluding
Catalogs)
7.4

New York
Times (Daily)
7.3

Wall Street Journal (Daily) ~ Magazines
8.6 68
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“Advertising Actions"

P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Websites

93,418,843

Social Media

102,963,517

Direct Mail 75,810,947 29.1%

Broadcast, Cable, & Sat TV

60,667,900 23.3%

Local Broadcast TV

39,044,228

Cable TV Networks

14.4%

Video Streaming Services

Local AM/FM Radio

Audio Streaming Services
Pocasts
eirpagars
Bilcas

m P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26 Qual Intab: 1088

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

USA
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Preddivecsen - 4ds
r )

Direct Mail

Websites

Social Media

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

Video Streaming Services

"Advertising Actions"

P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

2,361,602
2,589,254
| 2,766,855

37.8%

1,670,088

1,204,750

1,050,995 14.4%

Local AM/FM Radio

1,189.910

Audio Streaming Services
Newspapers
Billboards

Podcasts

CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qualintab: 178
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

860,504 11.8%

792.507 10.8%

| 730,438 10.0%

10.4%

¥ P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P21+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %) f .
SOe€ra.ai

761.333

Share of Everything
for Anything =
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"Advertising Actions"

P2t P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Websites 5111576 39,1%

Social Media 2,459,251 45.5%

Direct Mail 1,538,371 28.5% |

Broadcast, Cable, & Sat TV e 25.9%
' 13,

Podcasts HGiB e

I/{j(/(ﬁ(’('(:;('}" ',L... w n c
T
15e. F ;

Video Streaming Services

Cable TV Networks
Local AM/FM Radio

Local Broadcast TV

Audio Streaming Services
Newspapers

Billboards

= P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P21+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 189 Share of Everything

.
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gj:(:fnw;:«r e, o "AdvertiSingACtionS"

P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

£
L

Direct Mail

1,173,385 26.6%

e
T

Social Media 1758,681 39.8%

Websites 1,598,399 36.2%

Broadcast, Cable, & Sat TV S 20.5%

Newspapers 425,439
Local Broadcast TV 435 756

Cable TV Networks

Audio Streaming Services 402,753

Local AM/FM Radio

539,737

Podcasts St A
Billboards o e
m P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visite d/Bought past 3mos Due to Ads on %)
M P21+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 149 * Share of Everything
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£
o8 P21+ who Drank BUDWEISER in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
Websites
Social Media 1.702.2_};9 : 37.0%
Broadcast, Cable, & Sat TV
Cable TV Networks
Local Broadcast TV 7561872' '
Direct Mail
Podcasts ‘ . Why U

602,620 13.1%

Audio Streaming Services 512,203 T

Video Streaming Services

585,294

Local AM/FM Radio 711937 i
Billboards 432,798 e
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